7.1 020 HK SHOPPING FESTIVAL
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Foreword

E-commerce impacts the business models of traditional retail
industry. Not only it brings the new opportunities to the industry,
but also provides a direction for upgrading and restructuring.

With the support from different corporates and merchants, as well
as industrial associations and organizations, HKOEF organized The 1*
7.1 020 Hong Kong Shopping Festival: in 2017. The Festival
attracted nearly 300 merchants and brands to participate. The
Festival expedited interactive selling and shopping experiences
between online and offline. It helped the traditional corporates and
merchants to upgrade to a digital world.

HKOEF is devotedly organizing the 2" 7.1 020 Hong Kong
Shopping Festival.. We hope to invite different organizations,
corporates and merchants to join hands together in this Festival to
boost the development of e-commerce in Hong Kong.

This pamphlet summarizes the result of last Festival and introduce
the idea of the next one. | hope you find this helpful in knowing
more about the Festival.
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Introduction of Hong Kong 020 E-Commerce Federation

In response to the concept of upgrading and combining with the new economic
ecosystem, Hong Kong's renowned brands and SMEs joint the e-commerce, data,
payment and related industries to co-found a voluntary industrial association named

Hong Kong 020 E-Commerce Federation under the corporate registration of HKSAR.

As an international metropolis, Hong Kong has a wealth of experience and
advantages in global procurement, logistics and transit. This Federation aims at
assisting the upgrading of potential platforms and consumer culture in line with the
e-commerce and “one belt one road” policy of the Mainland, so as to professionalize,
modelize and scale up the e-commerce ecosystem of Hong Kong. HKOEF established

in 2017 to serve many enterprises in Hong Kong as the primary purpose.
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Review of the 1* "7.1 020 Hong Kong Shopping Festival.

"7.1 020 Hong Kong Shopping Festival. is tailor-made for Hong Kong aiming at promoting
e-commerce in Hong Kong as well as expediting interactive selling and shopping
experiences between online and offline so as to upgrade traditional habits of retail, travel
and service businesses to a digital world.

There were nearly 300 merchants and brands participated in the Festival. With the wide
variety of sales and promotion platforms, such as HKOEF mobile app, HKOEF website,
Yahoo!Store, Facebook, newspaper and magazines etc. for online, and pop up store at Mega
Box, HKQBA showroom, on-flight shop of Hong Kong Airlines, shops of participating
merchants etc. for offline, it was to achieved online and offline selling and shopping
experiences.

Furthermore, with the support from industrial associations and corporations, HKOEF invited
several celebrities and renowned designers to crossover with product manufacturers of
Hong Kong to produce limited edition products with 7.1 design elements. Not only it helped
to promote Hong Kong design, but also make whole Festival shined. Revenue of some
designed products were donated to KeenAble, a charitable organization of Hong Kong to

make the project more meaningful.
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Participating merchants and brands of the 1st "7.1 020 Hong Kong Shopping Festival.

b M e ST CATAIO 2V IC 4-”°"'A"= samsuns PO: B Y] e-banner |

ae BB @r., v

LEEKUMKEE 401 rix 198°

4 «disr OED o Bide b 7 TYs PYioNES @i RO g ermems

PRETTY
MEDICAL

'm . ..iWeIIness
Wehete kldm(xﬁ kﬂng.ﬁﬁﬁ% MPC 7y — T e VS @ EDICAL

eE=) Z 8 Mt RS0 @ @ DB

A P ®
e, hing BE e Yo Googp wdom
§ . . o= i <08 R ite .\/
5,02 il O OB vARNAS Pamotes & # 1 o [N tpane 07 St ()
- e L Slaiply lve it Poviedivi s0000ssue

Emg v =

ﬁww‘ PO = : So@i akighiry VEGAS
Loone ST g WEARaR pic yakighliry
&- ‘mandanns- eil «’* :’RL»«LHBH& v W Borreiv s L Bed

e il
) e (@
s “ 15T

. a7 ‘
. m MISC e i A_E =DICOX §

lull"i France TN

CHATEAU
vuBols

| EERed e @ NEGE by e ONEPURE

() @wa) Dermairam  ©pgioqy @21 B@ @ R vl @

& R m—— 000000 Oswiss
(1 I CRTHECRAN

YU HWA SQUINA

8 B corE e ok .ﬁx&;g‘@- 'y AGUA

. : @, © B
N oo R Reg AL M . e ] L (oree mz




Lo

¥ 0 4
M 7 A 'y
"7.1020 & B - EE BRI

emony of the 1% 7.1 C

A NASBREREREFIRE - GBS - JP - EEERLE

g Kong Sﬁopping Festival, officiated by Mr. Gregory So Kam-leung is the former Secretary for Commerce al

;

SABAAEZS 7.1 020 &EBYE
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The 1% "7.1 020 Hong Kong Shopping Festival. was participated by more
than 280 merchants and brands with over 2800 outlets.
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Grace Chan, Miss HK, acted in the promotional video of the "7.1 020
Hong Kong Shopping Festival.. The video was broadcasted in J2 and J5 of
TVB, and also broadcasted on Youtube and Facebook platforms.
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The kick off ceremony was held at Mega Box in May 2015 attended by
more than 100 participants
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Wide coverage of promotion medias including : tent card and glass stickers,
advertising video on online media and TV channels, newspapers and
magazines, advertising banners on websites and mobile platforms, Touch
Media on-board advertisement, TV and magazines on HK-Shenzhen buses,
HKOEF official website, Facebook platforms etc..
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Hang Seng Bank was the fully supporting organization in the 1* '7.1 020
Hong Kong Shopping Festival.. Card holder of Hang Seng Bank enjoyed
exclusive offers from selected merchants.
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Content of the 2nd 7.1 020 Hong Kong Shopping Festival.
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Supporting and Sponsoring Organization
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The name and/or logo of the organization/ company/individual will be printed on the

promotion materials of the competition

BEELERN RS - MEEE 8NE - SREMF - KBIRAESE
Invite to the activities of the Festival, such as the kick off ceremony, briefing session,

video production, training and networking etc..
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Please contact HOEF for grooming sponsorship of the Festival.
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For more details of 7.1 020 Hong Kong Shopping Festival , please visit our website:
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For any enquiry, please contact HKOEF

& Phone: (852) 6933 8178

EF Email :

495 Website : www.hkoef.org


http://www.hkoef.org/
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